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Over the past 25 years Andrew has utilized his knowledge base in Sales, Marketing, Printing and Promotion to consistently craft result oriented solutions for clients worldwide.  Early in his career he recognized the necessity and value of discovery, research and consultative approach as a guide to develop breakthrough strategies and programs.  Utilizing those disciplines, he began the transformation of an existing printed products company which he joined in the late 70’s to evolve into a full service sales promotion agency.  This evolution enhanced the company’s value proposition that resulted in the generation of long term agreements, programs and

accelerated revenue growth for this seasoned organization.  This new beginning in organizational development was built on a commitment to respond to customer needs and anticipated demand.  Lehman recognized the future trend that organizations big and small would begin to seek vendors who offer a multitude of services.  He responded in an entrepreneurial fashion by positioning his company to capitalize with expanded services to include graphic services, photography, printing, packaging, point of sale, warehouse, fulfillment and global procurement.  In addition, he began to secure intellectual property rights to further create value and distinct points of differentiation that gave this newly expanded agency a competitive edge.  This platform guided Lehman to expand into the Licensing arena and set the stage to begin offering consulting services specializing in Strategic Planning, Branding, Product and Business Development.  After years of successful growth he became the President of LeMark Advertising in 1982 and held that position for over a decade. 

In the early 90’s Lehman was approached by two entrepreneurs who had invented and patented a new method of printing.  They engaged his services to complete an assessment followed by building a Sales, Marketing and Business Plan to commercialize the technology worldwide.  Considered what many recognize as a visionary, he realized the opportunity for this patented printing process to become a universal print medium and proceeded to secure an alliance with the inventors to roll out the technology.  Spearheading the implementation process, Lehman directed the organization to build awareness, demand and branding of Chromium( printing.  By methodically following the road map that he crafted, his client, then known as Signs & Glassworks realized revenue growth from $5 to $30 million in less than three years.  Subsequently, the company changed their name in support of this technology to Chromium Graphics.  After several years as an independent consultant, Lehman received an equity position and employment contract from the company and held the position of Vice President of Sales & Marketing until his departure in the fall of 2000.  

Since then Lehman has focused his energy and attention in building his own firm, The Mission Licensing Group, LLC “TMLG” which features a cumulative offering of his areas of expertise in Consulting, Licensing, Promotion and Specialty Printing services.  Most recently, Andrew has furthered TMLG’s value proposition by forming an alliance with industry executives whose subject matter expertise compliments his own and best positions them to satisfy a diverse range of customer needs.    

Andrew attended the State University of New York at Brockport where he majored in Speech Communication, Film/TV with a Minor in Marketing.  Committed to ongoing education, Andrew has received Certification in Advertising and Promotion at the University of Houston and Wisconsin.  In addition he founded and ran a Not for Profit Foundation to assist chronically ill children and their families from 1986 through 1995.  During that time the Brett Lehman Memorial Foundation helped over 100 individuals in honor of his son and in recognition of the many people who assisted him and his family during Brett’s life. 
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