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Mitch is a professional, creative sales and marketing executive with 25 years of experience and an “entrepreneurial” vision in various aspects of sales, sales management, business development and marketing strategies. He has initiated and managed the creative development of a broad range of innovative products and services including E-Business procurement systems, a complete offering of self-service computer hardware, software, printing and Internet solutions and unique service offerings.  Mitch’s strengths include leading creative teams for the design and implementation of new sales and program development opportunities, interfacing with business and operational partners, development of concepts and problem solving within fixed budget and program constraints.  He excels in entrepreneurial environments as a creative catalyst and pragmatic interface to technical and business disciplines.
Most recently, Mitch was Vice President, Business Development and Marketing at the National Academy of Recording Arts & Sciences (producers of the preeminent music awards show the GRAMMYs).  While at the Academy, he was responsible for sales and marketing activities including new business, marketing, program and corporate sponsorship development, music education programs and fundraising activities for the Academy’s charitable Foundations.  Some highlights of his tenure at the Academy include:

· Growing sponsorship commitments from $1.5 to $4.5 million annually

· Branded merchandise sales rose from $25,000 to $400,000 annually

· Event and charity-related revenues grew from $1.8 to more than $3 million annually

· Online sponsorship sales grew from zero to $750,000 and viewer ship increased more than 50%.

Prior to his tenure at the Academy, Mitch began his 19-year career with Cass Marketing and MicroAge as a New Business Sales Executive from which he was promoted to Vice President Sales and Marketing.  When he and his partners sold Cass Marketing to MicroAge 1997, he became Area General Manager.  Highlights of his accomplishments at Cass/MicroAge include:

· Increased sales from $5 to $175 million in seven years

· Increased gross margins by 25%

· Designed an E-Business procurement and asset management system resulting in program efficiencies and cost savings in excess of $1 million dollars annually

· Facilitated investigation of IPO, sale and merger possibilities – resulted in sale of business in September 1997

Mitch received his BA Degree in Political Science and Education from the State University of New York at Stony Brook in 1975 and his MBA from the New York Institute of Technology, with a minor in Marketing in 1981.  He currently serves on the Board of Directors of Gemini Solutions, developer of MusiCan – a music appreciation software development company based in Ireland.  He also has served as both Chairperson of the MicroAge Franchise Advisory Board and Committee Chairperson for seven years, was a Committee Member of the Van Nuys Chamber of Commerce and was a Junior High School History Teacher in Northport, New York. 
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